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Abstract:

i At the end of the twentieth century, the world witnessed many changes and transformations
brought about by technological developments, leading to the emergence of technological
applications in electronic commerce, which has recently been widely spread in the world.

Therefore, we Will try in this paper to find a relationship between electronic commerce and
financial performance of institutions, and this by touching on electronic commerce in terms of
different concepts and mention their importance, characteristics and forms with reference to their
advantages, and then touch on financial performance by looking at some of its concepts and
indicators of measurement, and try to materialize this through a study The case of Amazon as an
evolving model in this area.

i Keywords: e-commerce, financial performance of enterprises, Amazon
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3591 4,363 190 10.711 2006
17000 67.22 6,485 476 14,835 2007
20700 69.88 8,314 645 19,166 2008
24300 87.28 13,813 902 24,509 2009
24300 139.14 18,797 1152 34,204 2010
33700 196.67 25,278 631 48,077 2011
56200 220.30 32,555 -39 61,093 2012
88400 298.03 40,159 274 74,452 2013
117300 332.55 54,505 -241 88,983 2014
154100 478.14 64,747 596 107,006 2015
341400 699.52 83,402 2,371 135,987 2016
566000 968,17 131,310 3,033 177,866 2017
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